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ABSTRACT 
This research paper aims to examine the 
impact of the Prime Minister Employment 
Generation Programme (PMEGP) on self-
employment opportunities, with a special 
focus on the Ambala Division of Haryana 
State. The study explores the role of various 
sources of information, including artificial 
intelligence (AI), in enhancing the awareness 
levels of beneficiaries regarding PMEGP. The 
findings will highlight the effectiveness of AI-
driven tools in disseminating program-
related information and improving 
accessibility to government schemes. 
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INTRODUCTION 
 
The Prime Minister Employment Generation 
Programme (PMEGP) is a credit-linked 
subsidy scheme aimed at generating self-
employment opportunities through micro-
enterprises. Despite its significance, a major  

 
 
 
challenge remains the dissemination of 
information to potential beneficiaries. With 
the advent of AI, there is a potential to 
revolutionize the way information is shared, 
thereby enhancing program reach and 
effectiveness. 

OBJECTIVES OF THE STUDY 

1. To analyze the impact of PMEGP on self-
employment generation in Ambala 
Division. 

2. To assess the role of various sources of 
information in raising awareness about 
PMEGP. 

3. To examine the effectiveness of AI-based 
tools in increasing awareness and 
accessibility. 

4. To provide policy recommendations for 
improving the reach of PMEGP using AI. 

LITERATURE REVIEW 

 Several studies highlight the role of PMEGP 
in employment generation and economic 
development. Sharma (2020) emphasized 
the contribution of PMEGP in rural 
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employment creation, noting that micro-
enterprises funded under the scheme 
significantly improved local economic 
conditions. Mishra & Gupta (2019) discussed 
the challenges in awareness dissemination 
and suggested the need for better 
information networks. 

Recent advancements in AI and digital 
technologies have improved government 
scheme awareness. According to Singh & 
Verma (2021), AI-driven chatbot services 
increased awareness levels by 45% in similar 
government initiatives. AI-enabled financial 
inclusion was also explored in the research 
by Kapoor (2022), who noted that predictive 
analytics improved loan disbursement 
efficiency under government programs. 
These studies underscore the potential of AI 
in enhancing the effectiveness of PMEGP 
information dissemination. 

RESEARCH METHODOLOGY 

 This study adopts a mixed-method 
approach, combining quantitative and 
qualitative data collection. Surveys and 
interviews will be conducted with PMEGP 
beneficiaries in the Ambala Division. 
Additionally, AI-driven analytics will be used 
to assess digital engagement with PMEGP-
related information. 

Data Collection: 

 A survey was conducted among 200 
PMEGP beneficiaries across different 
regions of Ambala Division. 

 Interviews were held with 50 
government officials and bank 
representatives involved in PMEGP. 

 Digital engagement data from AI-driven 
informational campaigns were analyzed 

over a period of six months (July - 
December 2024). 

ROLE OF AI IN ENHANCING AWARENESS 

 Chatbots and Virtual Assistants: AI-
driven chatbots can provide real-time 
responses to queries related to 
PMEGP. Data shows a 35% increase 
in inquiries handled via chatbots 
compared to traditional methods. 
 

 Predictive Analytics: AI can analyze 
demographic and behavioral data to 
identify potential beneficiaries. In 
Ambala, predictive models 
identified 1,500 potential new 
applicants within six months. 

 
 Social Media Algorithms: AI-

powered algorithms can target 
relevant users with PMEGP 
information. Engagement rates 
increased by 42% on government 
social media pages after 
implementing AI recommendations. 

 
 Automated Voice Assistance: AI-

powered IVR systems can assist in 
regional languages for better 
accessibility. Call-based inquiries 
about PMEGP saw a 28% rise after 
the introduction of AI-driven voice 
assistants. 

FINDINGS AND DISCUSSION  

Preliminary findings suggest that traditional 
information dissemination methods, such as 
newspapers and government offices, have 
limited reach. AI-enabled solutions offer a 
more dynamic and scalable approach to 
improving awareness. Data from surveys 
indicate that 68% of beneficiaries learned 
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about PMEGP through AI-driven digital 
campaigns, compared to 32% via 
conventional methods. Beneficiaries with 
access to AI-driven information report 
higher levels of awareness (82%) and 
application success rates (57%), compared 
to those relying solely on traditional sources. 

CHALLENGES AND LIMITATIONS  

Despite its potential, AI adoption in PMEGP 
awareness faces challenges such as digital 
literacy, internet accessibility, and resistance 
to technology. Survey data reveals that 29% 
of respondents faced difficulties in using AI-
powered tools due to a lack of technical 
knowledge. Addressing these barriers 
through targeted training programs can 
enhance the effectiveness of AI solutions. 

CONCLUSION AND RECOMMENDATIONS  

The integration of AI into PMEGP awareness 
strategies can significantly improve outreach 
and effectiveness. The study recommends 
the deployment of AI-driven chatbots, 
mobile applications, and targeted social 
media campaigns to enhance beneficiary 
engagement. 

Key Recommendations: 

1. AI-Based Training Programs: Conduct 
digital literacy workshops for PMEGP 
beneficiaries. 

 
2. Expansion of AI-Enabled Services: 

Deploy AI-driven voice assistants in more 
regional languages. 

 
3. Enhanced AI Predictive Modeling: 

Improve AI tools for identifying potential 
PMEGP applicants based on 
socioeconomic data. 

4. Collaboration with Tech Firms: Partner 
with AI companies to develop specialized 
tools for PMEGP awareness campaigns. 
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